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Analysis of the influencing factors of users” willingness to adopt

online medical services
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College of Humanities and Management, Hunan University of Chinese Medicine, Changsha, Hunan 410208, China

[Abstract] Objective To explore the factors influencing Chinese online medical users” healthcare service selection prefer-

ences, and to provide decision-making support for the formulation and implementation of online medical policies. Methods Using

convenience sampling, a questionnaire survey was conducted among 423 online medical users from February to April 2024.

reliability and validity analysis, factor analysis, and regression analysis were employed to identify the primary determinants affecting

users” willingness to adopt online medical services. Results Information disclosure, comment responsiveness, and perceived comment

usefulness emerged as the critical factors significantly influencing users” adoption intentions. Conclusion Enhancing service

optimization and platform upgrades for online medical services are recommended to elevate potential users” willingness to engage

with these digital healthcare solutions.
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Table 1 The questionaire on online medical users

gE| BT BN %
Tfgigts BE e (AT S5 A e A% 280 66.19
T ELI 0 S A A 6 229 54.14
I HE AN 4H 213 50.35
HLAL) 50T B AR 199 47.04
BN 160 37.83
BE A4S 140 33.10
Fifth 32 7.57
filt FIAR 55 4ok PRI 239 56.50
{ERAE 238 56.26
S 232 54.85
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RS AT R 179 4232
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Table 2 Reliability and validity test
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Table 3 Model measurement indicators
B HF 1 HA¥ 2 ¥ 3 HA¥ 4 H¥ 5 R ES LW S
RCI 0.12 0.16 -0.15 0.28 -0.08 15.96% 15.96%
RC2 0.11 0.17 -0.14 0.30 -0.15
RC3 0.13 0.11 -0.16 0.30 -0.12
DI 0.16 0.02 -0.19 -0.28 -0.08 15.74% 31.68%
D2 0.16 0.04 -0.20 -0.28 -0.08
D3 0.15 -0.01 -0.21 -0.29 -0.11
CR1 0.12 0.23 0.20 -0.06 0.20 15.55% 47.23%
CR2 0.12 0.22 0.21 -0.07 0.20
CR3 0.13 0.24 0.20 -0.05 0.15
ORUI 0.11 -0.14 0.26 0.02 -0.01 15.42% 62.65%
ORU2 0.13 -0.16 0.22 0.02 -0.01
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ull 0.13 -0.23 -0.07 0.08 0.29 14.90% 77.55%
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ui3 0.15 -0.22 -0.06 0.10 0.27
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Table 4 Model fit indicators Table 5 Variable measurement
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1K1 50.9 0.983 H4  ORU—UI 0.240 0.062 1799 #+ Sk
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Table 6 Parameter test
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Table 7 Regression model

" PRI R B PRAfEfl R B . LG
el —— tfd i -
B PRfERE IR B BAE VIF
(F) 1.259 0.258 4.872 0.000
RC 0.009 0.053 0.008 0.172 0.864 0.937 1.028
D 0.231 0.057 0.199 4.083 0.000 0.947 1.056
CR 0.126 0.059 0.105 2.141 0.033 0.944 1.060
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